NEW LOCAL

BRAND GUIDELINES



INTRODUCTION

New Local is a think tank and network working
to energise local government, improve public

services and empower communities.

These guidelines introduce our new branc

identity and provide information and insp
to ensure our brand is used correctly.

Iration

NEW LOCAL BRAND GUIDELINES



CONTENTS

sLoZdgooNoal

BRAND ASSETS
OURSYMBOL
LOGOS

USING OURLOGOS
DO NOT RULES
COLOURPALETTE
TYPOGRAPHY
GRAPHIC ELEMENTS
ILLLUSTRATION
EXAMPLE DESIGNS
LOGO INDEX

NEW LOCAL BRAND GUIDELINES



BRAND ASSETS

Our logo

Our graphic elements

Qur colours

Our illustrations
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Our typography



OUR SYMBOI. NEW LOCAL BRAND GUIDELINES

_ |

Buildings represent Equality of : Better services
community power

A three-dimensional symbol
representing community power
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Our logo comes Iin two variations; a landscape and
a portrait option. The colour colourways for the logo
are shown here.



USING OURLOGOS

EXCLUSION ZONE

The clearspace is defined by the cap height of
the letter ‘N in our wordmark. This is the minimum
amount of space that should remain clear of any
other elements such as text or imagery.

80 pixels
or 30mm

150 pixels
or 55mMm

To ensure legibility, our logo
should not be reproduced any
smaller than the minimum sizes
shown here.
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SOCIAL MEDIA

Our symlbol should be used
for social media and favicons.
The correct colourways are
displayed here.



Do NOT RUI.ES NEW LOCAL BRAND GUIDELINES

NEW
LOCAL

DO NOT:

1. Squash or stretch the logo. 0. Alter the typography.

2. Re-size any of the elements. 6. Outline the logo.
3.Re-colour any of the elements. /.Use the logo on an angle.

4. Flip the symbol in the logo. 8. Rearrange the order of the logo.



COLOURPALETTE

LIGHT PINK

R 255
G155
B 210

CO
M 45
YO
KO

HEX FFOBD2

Our core colour palette is pink and black.
White and grey can be used as supporting
colours for backgrounds and in illustrations.

BLACK

RO
GO
BO

CO
M O
YO
K100

HEX 000000

For our website the
following colours
can be used as a
secondary palette.
INn order for text to
be accessible a
darker pink should
be used.

WHITE

R 255
G 255
B 255

CO
M O
YO
KO

HEX FFFFFF
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GREY

R 235
G 235
B 240

CbS
M 5
YO
K9S

HEX EBEBFO




TYPOGRAPHY

ABCDEFGHIJKLMNOPQRSTU
VWXYZ 0123456789 ?! o=+

AaBbCcDdEeFfGgHhIiJjKKLI
MMNNOOPpPQQRrSsTtUuVvWw
XxYyZz 0123456789 ?!o=+

AaBbCcDdEeFfGgHNIIJJKKLI
MMNNOOPPQQRrssTtUuVvWw
XXYyZz 0123456789 ?I<5=+

Our core type family is Poppins. Itis d
google font and available to download
for free here. We use three weights:
black, semibold and light.

Poppins Black
For headings
Uppercase
120% Leading

0 Tracking

Poppins Semibold
For subheadings
Titlecase

120% Leading

0 Tracking

Poppins Light
For bodycopy
Sentence case
120% Leading

0 Tracking
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AaBbCcDdEeFfGg
HhliJjKkLIMmNnN
OoPpQqRrSsTt
UuVvWwXxYyZz
0123456789

Arial Bold

AaBbCcDdEeFfGg
HhliJJKKLIMmMNnN
OoPpQqgRrSsTt
UuVVWwXXxYyZz
0123456789

Arial Regular

When Poppins can't be used, for
example in Microsoft Office, Arial
should be used. The same typographic

styling should be followed.
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https://fonts.google.com/specimen/Poppins

GRAPHIC ELEMENTS NEW LOCAL BRAND GUIDELINES

Graphic blocks inspired from our symbol can be used
to create simple, geometric icons and illustrations.
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GRAPHIC ELEMENTS NEW LOCAL BRAND GUIDELINES

Us+
YOU

INTHE

=POWER
COMMUNITY
EVERYONE

Our symbol or simple graphic icons can

be used with short, direct messaging.
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II.I.I.USTRATION NEW LOCAL BRAND GUIDELINES

Our illustration style is from an illustration resource website
here. Where possible a credit is encouraged. These can be

combined with our graphic elements as shown here.
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https://getillustrations.com/illustration-pack/ghost-illustrations-builder

EXAMPLE DESIGNS

THE KEY TO A MORE

ALTRUISTIC SOCIETY?
WORKING LESS.

POWERFUL COMMUNITIES,
STRONG PUBLIC SERVICES

Axim quaestotat. Bus rent quiatqu ossinum fugitio.

Ugiti dolum expligendam et pra int, odi sapelis in commo di
quuntur iaspiducium quo escit, officium lis es venisci sa qui
blaut de odignis peres eri opta dolest, sinctatium nulloreribus
dolum consenetur sit late ma qui consend icillaborepe
viderum re plabo.

Q0O

MISSION  JOINUS NETWORK STAFF BOARD JOBS

Dear Sir/Madam,

Itatibusandae nonse nos nis et, corem ipienit la delendunt omnis
serferum facest ius maximolupta qui ius quisqui iumquae offici is aut
officiist, corit eicilla qui ommo id que con pe laboresto que cus as eos
sit es sunt, simet occumqui aut aspedi rerruptae natemporae vit, sunt
facerumquae. Temodis et laborum faccum aut qui verunt vel ex earitates
mi, corrum quidunto torem ium sequo evenimi nvelita tquibusae pore
num quod es audis que excearciam illabor aped quis rem quae dolorep
eratemquia cus, simus vit verio il ipsuntem quae.

Itae sam conse et lab inullor si videbis earum ad minctat enistia porero
eatis a volorib usdae. Namusam in esci ut et hil miliquamus autatatio
blam eume percipsae la volor aut voluptaspis prepuda erionse
quaspernatus namus, volorpore odipsa es magni quam idelita que nobis
untis atios quidus et ullendi conse et fuga. Nem ut voluptat.

Em volore, eventia tecus.

Ita nullaut que optur sum hictur sim voluptae.

The Rain Cloud Victoria,
76 Vincent Square,
London SW1P 2PD

020 7148 4601

NLGN.ORG.UK
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The Rain Cloud Victoria, 76 Vincent Square, London SW1P 2PD

PROFESSOR
DONNA HALL
CBE

CHAIR

info@nlgn.org.uk
020 7148 4601

The Rain Cloud Victoria 76
Vincent Square
London SW1P 2PD

www.nlgn.org.uk
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EXAMPLE DESIGNS

UNITY IN THE
COMMUNITY

NETWORK
THINKING

ACTION

New Local
@NewLocal
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LOGO INDEX

CMYK files (.eps) are for
orint and RGB files (.eps
and png) are for on
screen. The preferred file
type is .eps.

The jpg file is for social
media only.

4. Core Logo Portrait
NewLocal_CorelLogo_Portrait_RGB.eps
NewLocal_CorelLogo_Portrait_RGB.png

NewLocal_CorelLogo_Portrait_CMYK.eps

1. Core Logo Landscape
NewlLocal_Corelogo_Landscape_RGB.eps
NewlLocal_Corelogo_Landscape_RGB.png

Newlocal_Corelogo_Landscape_CMYK.eps

5. Core Logo Portrait 2
NewLocal_CorelLogo_Portrait_2_RGB.eps
NewLocal_CorelLogo_Portrait_2_RGB.png

NewLocal_CorelLogo_Portrait_2_CMYK.eps

2. Core Logo Landscape 2
NewlLocal_Corelogo_Landscape_2_RGB.eps
NewlLocal_Corelogo_Landscape_2_RGB.png

NewlLocal_Corelogo_Landscape_2_CMYK.eps

7. Core Symbol
. =

6. Core Logo Portrait Reverse
NewLocal_CorelLogo_Portrait_Reverse_RGB.eps
NewLocal_Corelogo_Portrait_Reverse_RGB.png

NewLocal_CorelLogo_Portrait_Reverse_CMYK.eps
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3. Core Logo Landscape Reverse
NewLocal_Corelogo_Landscape_Reverse_RGB.eps
NewlLocal_Corelogo_Landscape_Reverse_RGB.png

NewLocal_Corelogo_Landscape_Reverse_CMYK.eps

NewLocal_Symlbol_1_RGB.eps
NewlLocal_Symbol_1_RGB.png

NewlLocal_Symbol_1_CMYK.eps

NewLocal_Symlbol_2_RGB.eps
NewlLocal_Symbol_2_RGB.png
NewLocal_Symbol_2_RGB,jpg

NewlLocal_Symbol_2_CMYK.eps

9. Core Symbol

NewLocal_Symlbol_3_RGB.eps
NewlLocal_Symbol_3_RGB.png
NewLocal_Symbol_3_RGB,jpg

NewLocal_Symbol_3_CMYK.eps
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